Ngr. J. Art’s Humanit. vol-2, issue-6 (June-2026) pp-126-129 ISSN: 3139-0943 (Online)

Art's, Humanities

2]
NEg
= GLoBAL RESEARCH

Draiss Journal Homepage: https://nexusglobalresearch.com/journal/ngrjah/

( mNexus Global Research Journal of Art’s, Humanities

Review Article:
Manipulative Strategies in Contemporary Mass Media
Discourse (as in an example of The New York Times and
The Washington Post)

Saidnazarova Saodat Kurbonboyevna '

! Independent Researcher of Uzbekistan State World Languages University.

ABSTRACT:

This article examines the phenomenon of manipulation in contemporary mass media and analyzes the linguistic and
psychological mechanisms used to influence public consciousness. The study explores how modern media institutions employ
selective presentation of information, sensationalism, evaluative vocabulary, repetition, and ideological framing in order to
shape audience perception and social attitudes. Special attention is devoted to the role of emotionally charged language and
contrastive lexical structures in constructing political and social narratives. The article also investigates the manipulative
potential of journalistic discourse in influential international newspapers such as The New York Times and The Washington
Post, demonstrating how headlines, lexical choices, and contextual framing affect readers’ interpretations of political events
and social realities. The research emphasizes that manipulation has become an integral characteristic of the modern information
environment and a significant instrument of information warfare. The findings highlight the necessity of developing critical
thinking and media literacy skills in order to protect audiences from ideological influence and distorted representations of
reality.
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INTRODUCTION: from ideology-based storytelling. Media often use

Media Manipulation is one of the key such linguistic, pragmatic, and stylistic means as
concepts in modern media and communications evaluative lexis, emotional approach to narration,
studies. In the current media landscape, mass media selective reporting of facts, sensational titles, and
establishments hold great potential to affect the repetition tactics in order to engage people and
consciousness of the public, create ideological influence their views on things. Thus, media
messages, and guide social behavior. Traditional discourse tends not only to give information but to
media tools like newspapers and TV stations have persuade and manipulate people as well. In addition,
become not only messengers, but also instruments of manipulation in modern media is connected with
shaping reality and guiding the public opinion. The political, economic, and cultural concerns of media
paper “Manipulations in Modern Media” examines companies, which often try to promote their ideas
the key ways of manipulation in modern media and and views by choosing lexical units, metaphors, and
discusses their effect on people from the social and discursive structures in order to support certain
psychological point of view. ideologies and ignore others. Thus, stereotypes and

The development of technology and the social polarization can be created in connection with
appearance of social networks have made it much certain political events and social phenomena. The
more effective to manipulate people through issue of studying manipulative processes in media
communication. Given the nature of modern reality discourse is of great importance for linguistics,
when the exchange of information is happening journalism, and communication studies nowadays
instantly, the audience faces the vast amounts of since researchers can analyze hidden persuading
information about various events, views, emotions, techniques used by media companies.

etc., that sometimes make it hard to distinguish facts
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One of the most common forms of
manipulation in mass communication includes the
selection of information. Mass media organizations
tend to stress certain features of a given incident
while ignoring other perspectives on the issue in
question. Such manipulative actions help create a
distorted or ideological interpretation of what is
going on in real life. In cases when some conflicts
arise between political entities, newspaper articles
often contain emotionally tinted stories that
correspond to a certain political position. Many
articles published in The New York Times and The
Washington Post show the importance of lexical
selection and framing in interpreting political
incidents. Titles that call the action taken by one side
as “defensive measures” and the same action carried
out by another party as “aggressive invasions”
automatically trigger the reader’s emotion and
ideology even before he or she starts reading an
article. Another important form of manipulation
consists in the use of emotionally colored and
evaluative lexical units to make readers perceive
certain phenomena unconsciously. Lexical framing
in media discourse also can have various forms, as
for example in newspaper reporting. Protesters can
be framed as "freedom activists" or "rioters" or
"extremists" in different contexts. Economic policy
in its turn can be described in terms of "necessary
reforms" or "harmful austerity measures,”" which
will create specific emotions for the audience. It is
obvious that language used in modern society
operates not only by means of describing certain
phenomena but is used as an effective means of
persuasion and ideology promotion. Modern
newspapers also apply methods of repetition and
agenda setting in order to focus attention on
particular topics. Such problems as migration,
inflation, climate change, or national security may
be highlighted and covered in detail by newspapers
while other social matters may be ignored
completely or barely mentioned. For instance,
frequent mentions of "border crisis" or "economic
insecurity" will raise social concern and perception
of the discussed matters as urgent and important.
Repetition of certain ideas and statements can make
people accept particular ideological concepts. As a
result, social problems presented in media can
become perceived as those of paramount importance
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although there are also other aspects of reality which
get insufficient media representation.

One other important way through which
media organizations manipulate is sensationalism,
an aspect that has become a common feature in
modern-day news media discourse. Sensationalism
is all about using emotionally heightened language
meant to create fear, apprehension, or insecurity
among the readers. In most cases, media
organizations tend to emphasize sensational stories
due to the increased public interest in emotionally
heightened stories. For example, during the COVID-
19 pandemic, both The New York Times and The
Washington Post used headlines that created an
emotional impact by focusing on the number of
deaths, emergencies, and societal instability. While
the news was based on facts, the use of alarming
numbers increased public apprehension.

Linguistic manipulation also represents a
significant dimension of media influence.
Journalists and political commentators frequently
employ vocabulary, metaphorical
expressions, and ideologically loaded terminology
in order to guide audience interpretation. Words
such as “freedom”, “democracy”, “extremism”, or
“security” often function not merely as descriptive
terms but as persuasive instruments carrying strong
emotional and ideological connotations. For
example, political editorials in The Washington Post
may describe a policy as a “threat to democracy”,
while articles in The New York Times may
characterize governmental actions as “historic
reforms”. These lexical constructions subtly
influence readers’ perceptions by attaching positive
or negative evaluations to political actors and
events.

evaluative

The article additionally highlights the
manipulative role of contrastive structures and
evaluative framing. Media discourse often
constructs binary oppositions between “positive”
and “negative” social actors. Political leaders may
be portrayed either as defenders of democratic
values or as sources of social instability depending
on the ideological orientation of the publication.
During U.S. presidential elections, for instance,
newspapers such as The New York Times and The
Washington Post frequently employ contrasting
lexical frames when discussing competing
candidates. One candidate may be associated with
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terms such as “experienced”, “responsible”, and
“visionary”, whereas another may be connected
with expressions like “controversial”, “radical”, or
“unpredictable”.  Such  lexical — asymmetry
demonstrates how evaluative language functions as
a persuasive strategy within political journalism.
Another important manipulative  mechanism
discussed in the article is the strategic use of
headlines and visual emphasis in newspaper
discourse. Headlines often function as the first and
sometimes the only element read by audiences;
therefore, they are carefully designed to attract
attention and influence interpretation immediately.
Journalists ~ frequently — employ  sensational
expressions, rhetorical questions, or emotionally
intensified  vocabulary to shape readers’
expectations before they engage with the full article.
For example, headlines containing phrases such as
“nation in crisis”, “historic victory”, Or “growing
public outrage” create a strong emotional
framework that predetermines audience perception
of the reported event. In many cases, the headline
itself carries a persuasive or ideological function that
extends beyond neutral information delivery.
Furthermore, the article examines the role of
quotation selection and source representation in
manipulative media practices. Newspapers may
selectively include statements from experts,
politicians, or eyewitnesses whose opinions support
the preferred narrative of the publication while
excluding opposing viewpoints. Through this
selective quoting process, media discourse creates
an appearance of objectivity and credibility despite
underlying ideological bias. For instance, in
discussions of economic reforms or international
relations, certain newspapers may prioritize
quotations emphasizing “economic progress” and
“national stability”, whereas others foreground
expressions related to “social inequality” or
“political  dissatisfaction”.  Such  discursive
strategies demonstrate that manipulation in media
discourse is often achieved not through direct
misinformation but through the careful organization,
prioritization, and framing of information.
Repetition and discursive criticism also
operate as influential manipulative instruments
within mass communication. Continuous repetition
of particular evaluations gradually shapes stable
public perceptions and reinforces ideological
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stereotypes. Media organizations often reproduce
recurring themes and narratives regarding political
figures, international relations, or social movements
until these interpretations become normalized within
public consciousness. In digital journalism and
online media environments, such repetition spreads
even more rapidly through social networks,
comment sections, and algorithmically promoted
content. As a result, emotionally charged narratives
gain broader visibility and exert stronger influence
over collective opinion formation. Moreover,
manipulative influence in contemporary media is
strengthened through the integration of multimodal
elements such as images, videos, typography, and
graphic design. Visual representations
accompanying newspaper articles or digital news
reports frequently intensify the emotional impact of
written discourse and guide audience interpretation
in subtle ways. Photographs showing political
leaders in confident or unfavorable situations, the
selective use of colors, and dramatic visual
compositions may create implicit positive or
negative associations independent of the textual
content itself. In online journalism, multimedia
components combined with emotionally framed
captions and interactive content further amplify
persuasive effects, making media manipulation
more immediate and psychologically influential
within the modern information space.

Although critical journalism fulfills important
democratic functions, the
emotionalization of information can transform
journalism into an instrument of manipulation.
Ethical reporting should prioritize analytical
objectivity, balanced perspectives, and factual
accuracy rather than ideological persuasion or
psychological pressure. The article ultimately
concludes that manipulation has become an integral
feature of the contemporary media environment and
one of the principal mechanisms of modern
information Consequently, the
development of critical thinking, media literacy, and
analytical reading skills is essential for protecting
audiences from manipulative informational
practices and preserving independent public
judgment.

excessive

warfare.

CONCLUSION:
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In conclusion, the study of manipulative strategies
in contemporary mass media demonstrates that
language, discourse structure, and visual framing
possess significant power in shaping social reality
and influencing collective consciousness. Modern
media communication extends beyond the neutral
transmission of information and increasingly
functions as a mechanism of ideological
construction and public persuasion. Therefore,
interdisciplinary research combining linguistics,
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